* Blogs can boost marketing plans bottom
line as mterest and ease 0? lise mcmases

EY JAHIE AFPLING

Attorney Gre g Siskind_ was a blogger

before the term blog —a contraction .

for Web-log — had been invented. -
The founder of Siskind Susser Bland
PC and a blogger since 1997, Siskind’s

blogs have had days with up to 250,000

== yiews, he says. He does

Sisklnd " advocacy work through
Susser Btam:l _blogs and. writes about
PC . immigration bills moving
lmmlgratlon through Congress. -

{aw firm: - Siskind says the grow-
Address: 1028 ing allure of* the blogo-
Oakhaven . . - Sphere for businesses has
Road .~ been boosted by the ease
Phone: (901}  in blog upkeep.

6826455 . “When T first started I
Web site:. .- was having to send all my

wwwyisslaw  content to a Web expert

com - and the site wouldn't get

updated that often, but

now Ijust do it myself,” he says. “It is-

almost instantaneous from when I type
to when it goes on the page,”

Blogs are an effective tool for busi-

nesses because they are an etfective

way for businesses to communicate -

with vustomers, Siskind says.. . -
Joe Spake, a Realior with Crye-Leike

Realtors, Inc., started blogging about

-six months ago and has seen a dramatic

incredse in the number of clients con-
.. tactinghim. His blog is 11otmakmg any

money from advertisers but he is get—
ting a rise in his business. -

“I can measure the sticcess of the
. blog by marketing — net ih dollars,” he
says. “1 use itasa tool to generate inter-
estinme.” . .

Spaketalks mlusblogabout the Mem—
phis housing market and other hot but-

ton issues Realtors face. His blog gives

him credibility with eustomers as well
as other Realtors, he says.

“I try to only write When 1 feel 111&8 :

I have something to say,” lie says. “I

don’t post every day because one of the ~

drawbacks of the blogging world is the
tendencies for people to write too often.
'I‘hey don’t write anythmg worth read
mg .

A blogger can become an “expert” on- M@
a subject just because they wrote about o
it first, Siskind says. : o
~ “Iwasoneof the ﬁrstlawyers to have '
a blog,” Siskind says. “I not only got
my name out there, but it also allowed -
for my company to become one of the

most known immigration firms in the
country.” .’
Blogs have become more successful

" "because of search engines, says Anpie .

Vandenbergh, Crye-Leike Webmaster.

She contributes to the real estate in- -

dustry’s blogging site activerain.com. =
“Blogs are fresher and updated more

frequently than outdated Web sztes "o

she says.

Blogs likely will becoime more popu-. :

lar as business tools once people see

‘It is almost instanlaneous
o fromwhenI type
" towhen it goes
on the page.

Gireg Siskind -
Siskind Sussee Bland PC

“how easy it is to kéep up with one and -
how beneficial itisto have one, Vanden--

bergh says.:

Even the Memphis G1 1zzhes arejoin- .
ing the Mogosphere, Some of the team. -~

members, a faii and a public relations

representative working with the team -

will write blogs throughout the upcom—
ing season:

But Memphis .Stlll has a iong way to S
go in the blogosphere worid Vanden-- :

bergh says.

“I haven't seen many businesses in-
Memphis catching on to blogs right -

now because certain groups of people
adopt technology at different levels,

- and Memphis may not see how henefi:

cial it is to blog vet,” she says.
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